Vourtogo

Blended Ad Spend

41.4M

1,578.7%

Channel performance

Data source

Blended Campaign Name

Account name

Blended CTR

5.96%

5.96% vs 5% goal

75%

/

Jul 10, 2024 - Oct 8, 2024 A

Impressions

37.5M

Vs 5% goal

il

Channel

4

Tiktok Ads

Linkedin Ads

Google Ads

X Ads

Grand total

Blended Ad Spend ~
405M E——

8409K]

379K |

261K

2.4K|

41.4M

Blended Clicks
2aM I

95.9K 1l

13.2K|

1.8K]|

377K

2.2M

Blended Conversions

~

Blended impressions

1 203M I
o| 103M I
8.eK I 13MH
154] 326K|
ol 5.6M I
9K 37.5M
1-5/5 { y

Ad spend over time

-

1.2M
M
800K
600K
400K

200K

Average

e Tiktok Ads === Meta Ads == |inkedin Ads

Google Ads == X Ads

0
Jul10

Jul18 Jul 26 Aug 3

\

Aug 11 Aug 19 Aug 27 Sep 4

Sep 12 Sep 20 Sep 28

Oct 6

Distribution

>

/. Tiktok A. @ Meta Ads @ X Ads @ Linkedin ..




Data source v

( EFFICIENCY

) C EFFECTIVENESS )

Blended impressions

37.5M

t 37.5M

Blended CPM

11K

¢ 11K

4 4 N\ [ )
Blended Clicks Blended CPC Blended CTR
o)
2.2M 18.5 0.0%
t 22M ¢ 185 t 0.96%

\_ J J L J
4 N N [/ )
Blended Conversions Blended CPA Conversion rate

(o)
0.0K 78.9M 0.4%
t 9.0K * 78.0M § -4.60%
\ /L J J

Channel performance

Account name

Jul 10, 2024 - Oct 8, 2024 A

VISIBILITY

ENGAGEMENT

CONVERSION

Blended Data source name Blended ad spend ~ Blended Clicks Blended Conversions Blended impressions \
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Campaign performance

fampaign name

enron_tk_traffic_tofu_alwaysOn_v4

deutscheBank_tk_traffic_retention_ja
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weWork_tk_leadGeneration_mofu_sp
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V4

valeant_tk_engagement_tofu_thanks
giving_v4

aig_fb_reach_bofu_january _v1
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C Revenue & spend ) C Performance )
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Blended Conversions Blended Clicks Blended Post impressions Blended Post impressions
0.0K 41.4M 2,236,412 37.5M 37.5M
£ 84% £ 15787% ¢ 22M ¢ 75,026,345,900.0% ¢ 75,026,345,900.0%
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Spend by channel over time
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Ad spend over time
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Channel performance

Data source

Account name
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éended Data
source name

Tiktok Ads

Meta Ads

Linkedin Ads

Q’and total

Blended Campaign Name

enron_tk_traffic_tofu_alwaysOn
_Vv4

deutscheBank_tk_traffic_retenti
on_january_v2

weWork_tk_leadGeneration_mo
fu_spring_v2

deutscheBank_tk_sales_mofu_
may _v4

valeant_tk_engagement_tofu_th
anksgiving_v4

Total

aig_fb_reach_bofu_january_v1

aig_fb_increaselLocalAwarenes
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Channel performance
/ Ble.. Blended Data source name Blended Ad Im... Blended Ad Text Blended Ad Sp... ~ Blended Clicks Blended Conversi.. Blended Post imp}
1 d Tiktok Ads Text description of the ad 21.6M 1M 0 101M
2. J Tiktok Ads Text description of the ad 194M 11M 1 9.7/M
porl:er
3 J Tiktok Ads Text description of the ad 10.6M 734.2K 0 5.8M
%poﬂser
4. J Tiktok Ads Text description of the ad 9.5M 3534K 0 4.6M
5. m Meta Ads iKonta.com te soluciona .. 90.7K 9.8K o) 11M
6. m Meta Ads iKonta.com te soluciona .. 62.3K 6.7K 0 7755K
%porber
7. m Meta Ads iKonta.com te soluciona .. 62K 6.7K o) 908.8K
porter
8. m Meta Ads iKonta.com te soluciona .. 539K 5.9K 0 6831K
narkar
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